ﬁl N I M Nuremberg Institute
for Market Decisions

Nirnberg Institut fir Marktentscheidungen e.V.
Steinstr. 21, 90419 Nuremberg, Germany
Founder of GfK

The Nuremberg Institute for Market Decisions (NIM) is an independent research institute. Using data-driven
methods, we investigate how people make decisions in markets — from prices and brands to technological
developments, as well as emotions, habits, and contextual influences. We place a particular focus on
consumer sentiment and consumption as a key driver of economic activity. Drawing on these insights and
building on scientific excellence, we formulate concrete recommendations to help policymakers, businesses,
and society make better decisions to enable "prosperity for all". As a nonprofit organization, we fund our
research from our own resources.

Working Student (m/f/d)

Human-Technology Interaction

To support our ongoing research activities in the field of Human-Technology Interaction, we are looking for
motivated working students (m/f/d) for approximately 12 hours per week.

Research Environment

You will join the Human Technology Interaction research group at NIM, which investigates the role of
emerging technologies in consumer contexts. By combining behavioral and design science, the group
examines how technologies such as chatbots and social robots shape consumer behavior, and how these
technologies can be leveraged to generate novel consumer insights, for example through synthetic
respondents and Al-assisted interviews.

Your Role
As part of our team, you will work on a variety of tasks, including:

e  Conducting literature reviews

e  Supporting the design and implementation of studies

e Assisting with data collection and analysis

e  Contributing to the preparation of reports and presentations
Candidate Profile

e  You are currently enrolled in a master’s program in Information Systems, Computer Science,
Psychology, Marketing, Economics, or a related discipline

e  You have a strong interest in new technologies and human behavior

e Ideally, you have gained initial experience in empirical research (e.g., through your bachelor’s thesis
or research seminars)

e  You are familiar with statistical analysis tools (e.g., SPSS or R)

e  Programming skills and experience with modern data analysis techniques (e.g., machine learning,
NLP, or causal inference) are a plus

e  You work independently, efficiently, and approach new challenges in a structured and proactive way

e  You are proficient in Microsoft Office (Word, Excel, PowerPoint)

e  Fluency in English is required; knowledge of German is a plus
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What We Offer

e  Flexible working arrangements, including flexible hours and the option for remote work by
agreement

e Aninnovative, interdisciplinary work environment

e The opportunity to actively contribute to research projects as part of our research team

Application
Does this sound like you? We would love to hear from you.

Please send your application, including reference number WS_HTI and your earliest possible start date, as a
single PDF file (max. 15 MB) to: hr@nim.org

For additional information, please contact Dr. Carolin Kaiser at carolin.kaiser@nim.org.

We treat your personal data confidentially: https://www.nim.org/en/data-protection-declaration
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