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The Nuremberg Institute for Market Decisions (NIM) is an independent, non-university-affiliated 
economic research institute. We examine the consumer climate and consumer behavior as a driving 
force of the economy. Based on academic excellence, we formulate concrete recommendations to 
help politics, businesses, and society make better decisions. As a nonprofit organization, we fund our 
research through our own resources. 
 
The Nuremberg Institute for Market Decisions is the founder of GfK. 
 

 
Student Research Assistant (m/f/d) 

 
 
The Nuremberg Institute for Market Decisions (NIM) is looking for a motivated Student Research 
Assistant (m/f/d) to support our research teams in Nuremberg in the development, implementation, 
and administration of online surveys and behavioral experiments for approximately 12 hours per 
week. 
 
This is a great opportunity to gain hands-on experience in behavioral research, work with 
researchers, and contribute to consumer behavior projects at the intersection of psychology and 
economics. 
 
Your Role 
 
In this role, you will help develop online surveys and behavioral experiments, create experimental 
materials, monitor study progress, and assist with data preparation and analysis. You will also 
contribute to the day-to-day management of research projects while working closely with 
interdisciplinary teams of researchers. 
 
Your Responsibilities 
 

• Program and test online surveys and behavioral experiments 
• Create experimental materials and stimuli 
• Implement advanced survey features (e.g., adaptive survey logic, attention and bot checks) 
• Set up, coordinate, and monitor online data collection 
• Assist with data cleaning, preparation, and basic statistical analyses 
• Support the day-to-day management of research projects 
• Assist in preparing presentations, reports, and research materials 
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Your Profile / Qualifications 
 

• You are currently enrolled in a Bachelor's or Master's program in consumer behavior, 
marketing, psychology, economics, or a related field 

• You enjoy working independently and have a structured, reliable, and proactive working 
style 

• You have excellent English communication skills 
• You have experience with R, Python, or similar data analysis tools 
• You have experience creating online surveys; experience with Qualtrics is a plus  
• Additional experience with HTML or Java Script is of advantage, but not mandatory 

 
What We Offer 
 

• Flexible working hours compatible with your studies 
• Friendly, innovative, and international working environment  
• Hands-on experience with cutting-edge behavioral research 
• Close collaboration with experienced researchers and international university partners 
• The opportunity to contribute to high-impact research projects 
• Training in research methods, survey programming, and data analysis 
• Valuable experience for an academic or industry career 

 
How to Apply 
 
Does this sound like you? We would love to hear from you. 
 
Please send the following documents as one PDF file (max. 15 MB): 
 

• CV  
• Grade report 
• Short motivation letter  
• Earliest possible start date  

 
Please use the subject line WS_QLTRCS and send your application to hr@nim.org. 
 
For information on how we process your personal data, please see:   
https://www.nim.org/en/data-protection-declaration  
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