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POSITIONS IN RESEARCH AND INDUSTRY 

since 2019 Senior Researcher, 
Nuremberg Institute for Market Decisions (NIM),  
Human-Technology Interaction, Germany  

2009 - 2019 Senior Specialist, 
GfK Verein, Basic Research, Nuremberg, Germany  

 2005 - 2009 Specialist, 
GfK SE, Methods and Product Development, Germany 

 

 
EDUCATION 

2005 - 2010 Dr. rer. pol. 
University of Erlangen-Nuremberg, Germany — Supervisors: Ingo Klein, 
Susanne Rässler 
 

2001 - 2005 Diplom-Betriebswirt 
University of Kiel, Germany 

 

 
RESEARCH INTERESTS 

Causal Inference 
Responsible Consumption 
AI for Social Good 
Empirical Research Methods  
Statistics, Econometrics 
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